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“3nopoBbe —
rnasHoe 6orarctso”

Panbt SmepcoH
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Muccus

Muccust XypHalla — MEeAULMHCKOE IIPOCBEIeHUE
PYCCKOTOBODSIIIE AMEPUKH, GOPMUPOBAHIE
OINTUMMCTUYECKOTO KM3HEHHOTO 3apsiia U aKTUBHOM
MMO3UIIMN YeJIOBEKA B COXPAaHEHUN 3I0POBbS.

THE HEALTH MAGAZINE — 3TO OKHO B yBJI€KATe/IbHbIN
MUP MEIUIIMHBI. DTO XypHaJ O 3I0POBOM 00pase
KW3HU, O TUATHOCTUKE, JICICHUH U TTPODUIAKTUKE
3a00J1eBaHMI1, 0 HOBOCTSIX B 00J1aCTH (papMaKOJIOTHH,
MEAULIMHCKON TEXHWKM M JIEKAPCTBEHHBIX ITperapaTos,
0 0OpBOE TIPOTUB CTAPEHUSI, O CPEICTBAX SKOJIOTMYECKOM
3aIIUTHI, 00 OITBITE HAPOTHON MEIUITMHBI U APYTUX
HETPAJAULIMOHHBIX METOIUKAX O310POBJICHUS.

3agaya XypHajia He IIPOCTO paccKas3aThb O IOCASIHUX
HOBOCTSIX B MEAULIMHCKOM MUPE, O JOCTHXKEHMSIX
y4€HBIX, 0 MEAULIMHCKUX LIEHTPaX BO BCEX CTpaHax
MMpa, HO U MIPOMaraHaupOBaTh KYJIETYPY 310POBbSI.

Harra Myccust ipeqocTaBUTh YATATEISIM MH(DOPMALIIIO
0 HOBMHKaX Ha (papMalieBTUYECKOM PHIHKE U B
obJiactu MeauMHCKUX TexHonoruit XXI Bexa,

B c(pepe TPOM3BOACTBA MEAUIIMHCKOM TEXHUKU 1
pa3HOOOpa3HBIX TOBAPOB, MOJIE3HBIX IJISI 3M0POBBSI.
CBoli BKJIa B 3TO TOCTOIHOE JEJI0 MOTYT BHECTHU
BCe — BelIb BCE, UTO MPOU3BOAUTCS Ha 3eMIie,
MNpPsSIMO UM KOCBEHHO CBSI3aHO CO 3J0POBbEM.
Haina 1iesib He TOJIBKO TIPOCBEIeHUE YUTATEIbCKOM
ayJIMTOPUU, HO U peajibHasl MOMOIIb B ITOAAEPXKAaHUN
3[0POBbSI U AKTUBHOI'O JIOJITOJIETHUSI.

Haiu nepBbiii nyoJMIUCTUYECKUI HAyYHO-
OONYJISIPHBIA MEAULIMHCKUIA XKypHaJI aipeCcoBaH
IIMPOKON YUTATEJIbCKOU ayIUTOPUU, 3aMHTEPECO-
BaHHOW B COXpPAaHEHUM U YKPETUIEHUH 310POBbS,
KakK BaxKHeIIIel 4eJI0BeUeCKOM 1LIEeHHOCTH.
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O6pallueHune rnaBHOro pepaKkropa

Hoporue apy3bs!

B Mupe HeT HUYEro yHMKaJIbHEE HAILIETO OpraHn3Ma.
ITosToMmy Tepe KaskKabIM YeJIOBEKOM CTOMT 3a1a4ya
TOKCKA TOM CUCTEMBI ITOIAEPKAHUS 300POBbsI, KOTO-
past HanOoJIee TIOJIHO YUUThIBAJIA ObI €10 MHANBUIY -
aJIbHBIE OCOOEHHOCTH.

MbI X0TUM c(OPMHUPOBATH MOHSATHE O BLICOKOI CO-
LIMaJIBLHOM IIEHE 3I0POBbs YeI0BEKa, paccKas3aTh O
METOIaxX COXpaHEHMs 1 TIPUYMHOXeHMs ero. [Tokaszars
MpUEMbI COXpAHEHUsI TPYIOCIIOCOOHOCTH IIPU YXKe
nMerIIeMcs 3a00JIEBaHNN.

MbI XO0TUM BOOPYXKUTH Bac 3HaHUSIMU, — JTy4IIUM
CpelCTBOM MPOTUB Bcex Oosie3Hel. B xxypHaie Mbl
paccka3blBaeM O HOBEHIITNX METOAAX TMAarHOCTUKU
M JiedeHus1 — TexHosorusx XXI croynerusi, o Mmeau-
IUHCKMX YUPEKICHUSIX, TIe OHU YK€ TIPUMEHSIIOTCS,
0 paboTax yYeHBIX B pa3HBIX CTpaHaX, JAIOIINX
HaIeXIy Ha UCIICJICHUE OT CaMbIX TPO3HBIX OOJIe3HEI.
[IyTemecTBre K 3M0POBBI0 HAUMHACTCS YXKE C
TePBBIX CTPAHUII KypHaJIa.

MBI He CTaBUM CBOEH 1IeJIBIO ITPETTOTHECTH YUTATEITIO
TACCUBHBIN HaOOp MyJIpPOCTH, TOTOBBII OTBeT. HeT,
HaIIl KypHaJl — 3TO JINIIb MasK, YKa3bIBAIOIINIA
MyTh K 310poBbI0. CBOIO 3a1a4y MbI BUIUM B TOM,
YTOOBI JaTh KaXKIOMY YUTATEIIIO ITyTEBOTHYIO HUTD.
DTa HUTh — CKOHLIEHTPUPOBAaHHAS MH(MOpMAaLINS,
KOTOpast OyIeT MaKCMMAaJTbHO TOCTYITHOM M TIPEICTbHO
00bekTUBHOI. Ee HaMm obecrieyaT aBTOpUTET
MIPUBJICYCHHBIX K COTPYIHUICCTBY CITCIIMAICTOB,
JOCTIDKEHUST pa3HbIX MEAVITMHCKIX IIIKOJ, 3HAHWE, KaK
pelaeTcs Ta WIM MHasl TTpobjieMa B pa3HBIX CTpaHax.

MpbI He cobupaemcsl OrpaHUYMUBATHCS YUCTO
MEIUIIMHCKUME BOIIPOCAMH. 3MOPOBbE B KOHCUHOM
WUTOTE 3aBUCHUT HE CTOJIBKO OT JICKApCTB U JOKTOPOB,

CKOJIbKO OT Hac caMuX. [ToBcemHeBHAS KU3Hb,
nosiHas 1po0bJieM 1 3a00T, He JaeT BO3MOXHOCTU
pa3obpatbes B cede. [ToaToMy 00JbIIIOE BHUMaHKWE
MBI yACNIsIeM BOIIPOCAM TICUXOJIOTMUECKOM KOPPeK-
IIUY U CaMOPETYIUPOBaHUA.

B mupe ceityac moJrygaior ImpoKoe pacrpocTpa-
HeHHUe pa3INYHble METOAUKN O3J0POBIEHMS,
ABTOPBI KOTOPBIX TTOIUIH TT0 TTyTH CUHTE3a IPEBHUX
YYEHUIA ¢ COBpeMEHHBIMU HayYHBIMU 3HAHUSIMH.
M1 06s13aTeIbHO TTO3HAKOMMM Bac ¢ Hauboee
WHTEPECHBIMU 13 HUX U UX co3aatensiMu. Ho mpu
STOM TIPEIOCTABUM CJIOBO JIJIST KPUTUYECKUX
KOMMEHTApUEB 1 BUIHBIM ITPEICTaBUTESIM HAYKU.

Hwuuto Tak He moOyKIaeT K AeMCTBUIO, KaK JTUYHbIH
npumMep. B XypHaiie Bbl TO3HAKOMUTECH C JIIOJIbMU,
KOTOpPBIE CyMEIU YCMEUIHO MPEOA0JIeTh UM HALLLIA
crocob 00y31aTh CBOM HEAYT M XKUTh MOJTHOLICHHOM
XKU3HbIO.

ToBopst 0 3MOpOBbHE, HETB3ST HE TOBOPUTH O CAMOM
xu3Hu. Ee MHOrooGpasue BXOAUT B Halll XKypHaJl
yepe3 MHOrooopasue TeM. B xkypHaie Bac XayT
TECTbl, MEAULIMHCKUE AETEKTUBbI, UHTEPBbIO CO
3HAMEHUTOCTSIMUA ¥ MHOTOE JAPYTOC.

A yBJIeKaTeIbHBIE KOHKYPCHI C UyICCHBIMU
MIpU3aMU, YBEPEHBI, TOCTABSAT BCEM UCTUHHOE

YOOBOJIBCTBUE.

C HaMITyYITUMU TTOKETaHUSIMMU,

Haranus CumoHoBa
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buorpacdguyeckas cnpaBka

HATAJINA CUMOHOBA

[MaBHbIM pegakTop XypHana
THE HEALTH MAGAZINE

KaHampoaTr MeamuMHCKMX Hayk

Ynen Coto3a
XypHanuctoB Poccum

[No4eTHbIN YneH
BOCbMU MEXAYHapPOaHbIX
MEeOULIMHCKNX 0OLLECTB

Bcro Xxu3HB ee myIina pBajach MEXIY IBYMSI
OPUCTPACTUSIMU: MENULIMHON U >KyPHAJIMCTAKOM.
ITocne okonuanust I MocKoBCKOTo MEAUILIMHCKOTO
nHctuTyTa nMeHn .M. CedeHoBa ee HalpaBuiIn
paborats B Meduyuuckyr eazemy, TIe OHA
CTPEMUTEIBHO MPOIILIA ITYyTh OT TUTEPATyPHOTO
COTPYIHMKA 10 PYKOBOJAMTEJISI BEIYILIEro OTAeaa —
Hayku 1 obpazoBaHus. Ho uepes mapy aet coana
9K3aMEH B 3a0YHYIO aCIIMPAHTYPY, a eIlle Yepe3 o
MpOoIIUIa TTI0 KOHKYPCY Ha Kadeapy poaHoii alma
mater. Tam, coBMelliasi IperoaaBaTeIbCKy0 padoTy
C HayJIHOM, 3alIUTHIA KaHINIATCKYIO TUCCEPTAIIHIO,
npusHaHHyio BAK CCCP nyuireit paboToii roaa.

A 3aTeM CHOBa B3bIrpajia J1000Bb K XYPHAJIMCTUKE
U OHa BepHYJach B MeduuuHckyro easzemy, 3aMeCTU-
TeJIeM TJIaBHOTO pelaKTopa. YJyacTBOBaja B paboTe
HayYHBIX ChE3I0B ¥ MEXKIYHAPOIHBIX KOHTPECCOB.

B 1986 rony Haranus CuMoHOBa Bo3IiaBuiia
HayJHYyI0 JabopaTopuio B MockoBcKoit Menu-
nuHckon Akagemun nMeHu .M. CeueHoBa.

B 1993 rony Hatanus CumoHoBa co3nana
HE3aBUCHUMYIO POCCUICKYIO BpauyeOHYIO ra3eTy
Meduyunckuii 6ecmnuk, CTaB ee yupeauTesieM 1
IJIaBHBIM penakTtopoM. CeromHst — 310 M30amenvckuii
dom, Ha CYETY KOTOPOTO YK€ €CTh U APYTHUE U3TaHUS:
KypHan Cecmputckoe deao, XypHa IJIsl Bpaueit

B mupe nexapcme, naitmxect Hoeocmu meduyurol.

C xonna 2002 roma oHa Bo3riasisgeT THE HEALTH
MAGAZINE U TaKUM 00pa3oM, UMEHHO B MEAULIMHCKOM
XKYpHaJIMCTUKE 00peJia Ty TapMOHMIO, KOTOpast CO31aeT
y UeJIOBeKa OIIYIIeHNE CYACTh. ..

Ee ombIT M MHOTOJIETHIE TECHBIE CBSI3U, KakK C
XKypHaJIMCTAMU, TaK U ¢ ydeHbIMU-MeauKamu CILLA
u Poccun nomoryt Bam nipuobecTtu B 1ulie XXypHaja
THE HEALTH MAGAZINE HaJleXKHOTO Jpyra.
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Hawun py6puku

MEAVULMHCKUNA rOBYC

IMocnenHue JIEHTH MEIUIIMHCKUX HOBOCTEI,
WX aHATUTUYECKUI 0030p U1 KOMMEHTapUH.
Wudopmaiiust o coObITHSIX U pa3paboTKax

B MMPE€ MEAULMHBI U (papMaKOJIOr1u.
HoctukeHus ydyeHbix. CeHcaluu.

B ®OKYCE — NPOBJIEMA

HagepHoe HeT Takoii 00JIe3HU, KOTOPYIO MBI HE
3aTPOHEM B 3TOl pyopuke. O HanboJjee 9acTo
BCTPEYAIOIIMXCS 3a00JIeBAHUSIX, O METOAAX MX
MpodWIAKTUKY, JTUATHOCTUKU U JICYCHMUS.

YMEWTE NNAOUTb CO CBOEW BOJIE3HbIO

K coxanenuro, abGCOIOTHO 300POBBIX JTIOACH
04YeHb MaJto. Bce MBI ¢ TeueHHEM KU3HU o0peTacM
Henblit “Oyker” 0oye3Heii. He omyckaiite pyk!
Ham xxypHan Hayuut Bac, Kak 3XKUTb TakK, YTOObI
00J1e3Hb MJIM 00JIb HE 3aTMUJIM PASOCTEM KU3HU.

AKAJEMMA 300POBOI0O NUTAHUA

“Hamo ecTh, 4TOOBI KUTh, a HE XXUTh, YTOOHI €CTh.’
b. ®pankimH.

b

TOYKA 3PEHUA

HCCTaHZ[apTHBIfI B3I HA U3BECTHYIO 00JIe3Hb.
HpI/IFJIaIHCHI/Ie K OTKPBITOMY JHUAJIOTY.

CTAPOCTb — HE BOJIE3Hb

MenuiHa B 60pb0e MPOTUB CTapeHMUsI.
“HuuTo He cTapuT Tak CKOPO, KaK HEOTBSI3HAS
MBICJIb, YTO cTapeellb.” I. JIuxreHoepr.

OBWXEHME — 3TO XU3Hb

Criopr, criopTUBHas TUMHACTHKA, (PU3NYECKIE
YIpPaKHEHUSI U MHOTOE JIPYToe.

NCNXOJIOTMYECKUE 3THOAbI

Bynb cuacTinuB, Bce mpeomoies.
CeMbsl, IIPOOJIeMBI, PEIICHUS.

BCE Mbl — POOAUTENN

BusnecMeH, pabouuii, regaror, MOJIUTUK U
JIOMOXO3$I/iKa: Bce Mbl — poauTein. BocruTeiBas
pebeHKa, Hamo ObITh TOTOBBIM K TOMY, YTO II€peS
BaMu BO3HMKHYT BeECbMa ILEKOTIUBbIE IIPOOIEMBI.

JOMALLUHNIA OYAT

“Jlom — 3TO TaMm, e TBoe cepaue.” [nunuii Ct.
LleneGHbI MHTEPhEP, MOAHBINM AU3ANH U CBEXME
WJEH, Balll CIOPTUBHBIA YTOJIOK, JTOMAITHUA
KOMITBIOTED — BOT KPaTKUi TIepedeHb TEM STOM
pyOpuKHU.

AnAnorun

[Tucbma ynTaTeneit — camoe JOpOro€ aJid peaaKkiuu.
Ha Bamum BOIIPOCHI OTBEYAIOT HAIIM OITBITHLIC
JOKTOpAa, IICUXO0JIOIu, MPEACTABUTCIIN CTPAXOBbLIX
KOMIIaHWI, aABOKAThI, 1, KOHEYHO CAMU YUTATEIIH.

JNIEYEBHbIN TYPU3M
Pacckasbl 0 skeMUyKMHaX-KypopTaxX pa3HbIX CTpaH.

HALWIW NIOBUMLIbI
LlesieOHbIe cIOCOOHOCTU OPAaThEB HALIMX MEHBILIUX.

BCTPEYYN Y KAMUHA

3HaMeHUTbIe MalueHThl. B roctsx Y KypHaja
AKTEPbI N MMOJIUTUKU, TIEBIBI N 6I/I3HCCMCHH,
MY3BIKAHTBI 1 T CATEIN.

COBET AA NNIOBOBb

“Love story,” “tete-a-tete,” “>XeHcKue nena,”
“nuKOe3 151 HAaCTOSIIIUX MY>KUMH.”

b3

CYAbbBbl BENIMKNX

“BpeMeHeM UCITBITHIBACTCS TTOIJIMHHOE BeJTNUNeE,
Kak pacctostHueM BbicoTa rop.” C. Bynarakos.

MEOULMHCKU OETEKTUB
HoBas cTpaHuiia B tuTepatype moaoGHOro KaHpa.

CEAHC CMEXOTEPAMUA
FOMop — 310 cracaTeIbHBIN KPyT Ha BOJTHAX SKU3HMU.

aocvr

Xo0606u — 370 TOXKe TpyA. PazroBop o pasnmuHbIx
MeTomax cOpachlBaTh N30BITOK BHYTPEHHETO
HaIpsDKEeHUS.

HA3A/ B BYAYLUEE

MenuuuHcKuit ropockor. 2KypHan He OyaeT
10 HACTOSIIIIEMY TIOJIHBIM 0€3 Hero.
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KaneHpapb pyopuk Ha 2003 roa

flHBapb

B ®OKYCE — NPOBJIEMA

ATepocKiiepo3

AKAJEMWUSA 300POBOIO NMUTAHUA

BbIIni cok — 1 TOHYC CTaJl BBICOK
BCTPEYM Y KAMUHA

Enena bepexnas

MEﬂVILI,I/IHCKVIVI JAETEKTUB

I. Kenan “@anpmnsbie aMITyJibl”

®deBparb
B ®OKYCE — MNPOBJIEMA
Jnaber

YMEWTE JIAAUTb CO CBOEWN BEOME3HbLIO
becconnunua: ectb I B Baleii
KU3HU MECTO JUTSI cHa?

BCTPEYM Y KAMUHA

OMmaHyus Butopran

MapTt

B ®OKYCE — NPOBJIEMA
Anneprus

AKAJEMWUSA 300POBOIO NMUTAHUA

5 MuGOB 0 MpUUNHAX
M30BITOYHOTO Beca

CEMb$ U BOJIE3Hb

Ecnu B nom npuiina 6exa...
BCTPEYM Y KAMUHA

Bnagumup MeHbILIMKOB

Anpenb

B ®OKYCE — NPOBJIEMA
Jenpeccus 1 HEBPO3BI
BCE Mbl — POOUTENN

Ecnu pebeHoK uepecuyp
MOCJyILIeH

BCTPEYM Y KAMUHA

Hapbst loH1i0Ba

Maw

B ®OKYCE — NPOBJIEMA
Wnpapkt Muokapaa

AKAJEMWUA 300POBOI0 NMUTAHUA
Bererapranelr — HU pbIObI, HU Msica?

JOMALLUHWUA OYAT
KowmrmbloTep B 1oMe

HA NMPUEME Y NCTOPUA
JlereHepatsl y BIacTH

NoHb

B ®OKYCE — NPOBJIEMA
OcTteomnopo3s

YMEWTE NIAAUTb CO CBOEMN BEOJIE3HbLIO
IIpocraTta — BTOpOE cepalie
MY>KYUHBI

HALLW NIOBUMLbI
Moii 1acKOBBII U HEXHBINA KOT

Uonb

B ®OKYCE — NPOBJIEMA
WUncyner

NEYEBHbIN TYPU3M
Bonmeoctso LBeiinapun

BCTPEYY Y KAMUHA
JIronmuiia 3bIKMHA

KOHKYPC
Jlyaimmii Typuct roga

ABryct

B ®OKYCE — NPOBJIEMA

3abosieBaHUS IIMTOBUIHOM KEJIE3bI
AKAJEMWA 300POBOI0 NMUTAHUA
KynunapHas onumimana
NCUNXONOrM4YECKUE 3TIOAbI

OT MeHS4 yIIea MyX...

CYAbBbl BEJIMKUX

bonesun u TBopuectBo Ban Tora

CMOHCOPCTBO 2003 XKypHan THE HEALTH MAGAZINE npeajiaraet
CBOUM peKJIaMoJaTeIsIM YHUKAIbHYIO BO3MOXHOCTb, CIIOHCUPYS
OIMH U3 BBIITYCKOB XKypHaJla, CTaTh 3KCKJIIO3UBHBIM peKjiamMoaTeieM
B 9TOM HOMEpPE, BRITSCHUB U3 HETO peKIaMy CBOMX KOHKYPEHTOB.
C 5TOi1 LIEJIBbIO CITOHCOP MOXKET BLIOPATh JIIOOYIO TEMY B HallleM
KajieHaape, Wiy MpeUioKUTh CBOIO, OTBEYAIOIIYIO €T0

MpodeCCUOHATbHBIM MHTEPECAM.
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CeHTa6pb

B ®OKYCE — MNPOBJIEMA
Ilcopuas

CTAPOCTb — HE BOJIE3Hb
Cenuna B 6opony...

NEYEBHbIN TYPU3M
Cnosa B KapioBbsl Bapni?

CYAbBbl BEJIMKUX
HeokonuenHas cumdoHus
Wnbn Meunukosa

OKTA6pb

B ®OKYCE — MNPOBJIEMA
ApTpUTBI U apTPO3bI

YMEWTE JIAQUTb CO CBOEMN BOJIE3HbIO
Knumakc: TeprnieTh WIK JI€UUTh

BCTPEYY Y KAMUHA
ITepman TutoB

nocyr
OxoTa — HeBUHHOE X000u?

Hos6pb

B ®OKYCE — MNPOBJIEMA
TacTpur u s13BeHHast 00JIe3Hb

YMEWTE NIAAUTb CO CBOEW BOJIE3HbLIO
Tunepronus

NMCUXOJIOTMYECKUE 3TIOObl
B nmouckax yrpauenHoro “A”

CYAbBbl BEJIMKUX
3naem i Mbl DeiixTBaHrepa?

Hekabpb
B ®OKYCE — NPOBJIEMA

Ipunm u OP3

CTAPOCTb — HE BOJIE3Hb
IumHacTuka JUTA IMMaMAT

NMCUXOJIOTMYECKUE 3TIOObl
ITo xu3HU ¢ HEBPO3OM
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MapTHepbl U KOHCYNbTAHTDI

BUKTOP TYTEJIbSH

Akagemuk Poccuiickoit akageMumn MeauIHCKUX
HayK, IMPEKTOP MHCTUTYTA MMUTaHUA Poccuiickoit
aKaacMM MCOINLIMHCKUX HAYK.

BEHWAMWH YEPKACCKUIA

AxanemMuk Poccuiickoii akageMuu MEAMITMHCKUX
HayK, pyKOBOIUTEJb oTaeneHus LieHTpaibHOro
Hayuno-Wccnenosatenbckoro MHcturyra
SMUIEMUOJIOTUN.

JIEOHNA MArMAEHKO, M.D.

Bpau-teparneBT, 4eH aMepUKaHCKO MEAMIIMHCKOM
aKaJeMUU, YWIeH aMepUKaHCKON akaneMuu
“MenuurHa TPOTUB CTApEHUsI”, YieH
BceamepukaHckoi opraHu3aluu mo 6oproe

C OCTCOTIOPO30M.

MAPUHA LLECTAKOBA

JIOKTOp MEAULIMHCKUX HayK, 3aBEAYIOIIasi OTAEIOM
DHIOKPUHOJIOTUYECKOTO HAYYHOTO LIEHTpa
Poccuiickoil akaneMun MeIUIIMHCKUX HAyK,
3aMecTuTeNb nupekTopa MHcturyra nuabera.

PAYJ1Ib BUHUAYPULLUBUIIN, M.D.

JOKTOp MEIUIIMHCKUX HayK, WieH AMEpUKaHCKON
aKaJIeMWU HEBPOJIOTUH, YJIEH aMEPUKAHCKOM
aKaIEeMUU MO TUATHOCTUKE U JICYEHUIO HAPYILLICHUS
CHAa, WIEH aMEPUKAHCKOM aKaIeMU KJIMHUYIECKOM
HeUpodU3NOJIOTUH.

B cogpyxecTtBe ¢ nsgaHusamu:
XypHasl 30POBBE M YCMEX

XypHayi CEMEWUHbBIN JOKTOP

naiimkect HOBOCTU MEAULUMHDI

razeta MEAULUMHCKUA BECTHUK

QMD’HI:I
UBU\

IOPUN BYKWUH

JoKTOp MEIUITMHCKUX HayK, PyKOBOIMTEIb OTAE/IA
Bcepoccuiickoro OHKOJIOrM4eCcKOro HayqYHOro
eHTpa Poccuiickoit akageMuu MEAULIMHCKUX HayK.

WPUHA ATPUHCKASA

Kanauaat MeIMIMHCKKX HAayK, [JIABHBIM Bpady
romMeonaTuyeckoro ueHrtpa “2>Kupas karis.”

MUXAUN NUPAOOB, M.D.

JOKTOp MEIUIIMHCKUX HAayK, YJI€H KOMUTETa
VYnpasnenus BcemupHoii penepaiiiy HEBpOJIOTOB,
YJIeH-KOPPECTIOHACHT AMEpUKAHCKOW aKaleMUn
HEBPOJIOTUU.

HMHA NICTOMUHA

Kanaupat MeIMIMHCKUX HayK,
nepmatosior-kocMmetosior MHCTUTYTA
KocMeTosioruu Munsapasa Poccuu.

EJIEHA KOKYPUHA

JOKTOp MEIUIIMHCKUX HAayK, KapAUOJIOrT,
BeIyIIUI HaydHbIN coTpyaHuK LleHTpa
npoduiakTuIecKoi MeauumnHbl Poccuiickoi
aKaleMyU MEIUIIMHCKUX HayK.

AJNIEKCAHAP MNOJIEEB

Kanauaar MeqMumnHCKUX HayK,
Bpau-IcUXoTeparneBT, CEKCOMAaToJIOT,
npodeccop MHctutyTa ncuxoananusa MI'Y.

CeMeMnMHBbLBI U

JCHMOP

MEAULIMHCKUN

BECTHUK

« yenex

/dJ IMAAUMM
? |

Pi
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“Health—the Key to Wealth”
by Ralph Emerson

Mission and Focus

The objective of this journal is the strong commitment
to increase the medical awareness of the Russian-
speaking population in the United States of America,
the establishment of a healthy, optimistic attitude
toward life, and the proliferation of the notion of

an active lifestyle in promoting continued health.
THE HEALTH MAGAZINE focuses on:

*  medicine

* healthy lifestyle

» medical diagnostics

* treatment of illnesses

* pharmaceutical news and
emerging medical devices

« control over aging

» sources of natural, ecological
defenses against illnesses

« alternative and other non-traditional
methods of medicine

The goal of the magazine is not to simply enlighten
the readers about general medicine, but to also
cultivate a culture of health by means of the latest
medical news around the world and by expounding
information on the latest advancements from research
and medical centers internationally. The magazine
focuses on providing the readership with information
on major developments within the pharmaceutical
and medical device markets and within the areas

of medical technology and various other medical
products designed to promote health.

In addition to educating the audience and helping
their medical decision-making THE HEALTH
MAGAZINE shapes the new and emerging healthy
lifestyle. The foundation for this first popular health
magazine addressed to the broader Russian-speaking
American population is based on the in preservation
and strengthening of health, as the most
fundamental human value.
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. Business/Other
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editorial

Editorial Structure

MEDICAL WORLD

The latest medical news, with analyst perspective and
commentary. Information about the most up-to-date
happenings and developments in the world of medicine,
pharmacology, and biology, about achievements of

scientists around the world, and other major occurrences.

FOCUS ON A PROBLEM

There probably isn’t a problem or an affliction that
will not be addressed within this section. Simply and
clearly about most common illnesses and methods for
their diagnostics, prevention, and treatment.

LEARN TO WORK THROUGH YOUR ILLNESS

Unfortunately, there are very few completely healthy
people. All of us through life compile a bouquet of
illnesses. Don’t despair, our magazine will teach you
how to live so that your diseases and pains don’t
overtake the happiness of your life.

SCHOOL OF NUTRITION
B. Franklin: “You have to eat to live not live to eat.”

POINT OF VIEW

An unconventional perspective on a well-known
disease—an invitation to an open dialogue.

AGE IS NOT AN ILLNESS

Medicine in the fight against aging. G. Lichtenberg:
“Nothing makes you age more than the inescapable
thought that you are aging.”

ACTIVITIES—THE SOURCE OF LIFE

Sports, exercise, physical training, and many
other—this is what helps when all else fails.

PSYCHOLOGICAL STUDIES

If you are happy, you can overcome anything.
Editorial focus is on family, problems, and solutions.

WE ARE ALL PARENTS

A businessman, a laborer, a teacher, a politician
and a homemaker—we are all parents. While raising
a child, it is important to be ready—ready for a
multitude of touchy little problems.

HOME SWEET HOME

Pliny the Elder: “Home is where your heart is.”
Serene home environment, reliable appliances,
exercise room, modern design, fresh ideas, home
computer—these are the themes of this section.

DIALOGUES

Letters from the readers—of most importance to the
editors. In Dialogues, no letter will go unanswered.
The readers’ questions are answered by our
experienced doctors, psychologists, insurance
agents, lawyers, and, of course, other readers.

HEALTHY TRAVELS
Vacation gems—resorts around the world.

OUR BELOVED PETS
The healing powers of pets.

FIRESIDE CHATS

Guests of THE HEALTH MAGAZINE are your favorite
actors and politicians, singers and businessmen,
musicians and writers.

LOVE ADVICE

Editorials include “Love story,” “Tete-a-tete,”
“Women'’s issues,” “School for real men.”

FATES OF THE GREAT
Unknown stories of famous people.

MEDICAL MYSTERIES
A new page in the literature of medicine.

LAUGHTER THERAPY
“Humor is a life preserver on the waves of life.”

PASTIME

A hobby is also a job. Discussion will focus
on various methods of relieving the excess of
internal stress.

BACK TO THE FUTURE

Medical horoscope—the magazine will not
be truly complete without this section.

THE HEALTH MAGAZINE"
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editorial

From the Editor-In-Chief

Dear Friends!

There is nothing more unique than the human

life form. That is why every person faces a life-long
search for a system of health maintenance that
addresses the individual’s needs most comprehensively.

We intend to establish a culture of high social values
for human health and to show the methods for its
preservation and enhancement. In our magazine we
describe the methods to replenish motivation toward
work while having a pre-existing medical condition.
We hope to arm you with knowledge—the perfect
weapon against all illnesses. Here, we elaborate on
the newest methods of diagnostics and treatment—
advancements of the 21st century, on medical
institutions where these new technologies are already
in use, on the works of medical researchers around
the world that give hope to recovery from the most
dangerous diseases. The journey to health starts on
the very first pages.

We do not intend to provide the reader with a passive
collection of wisdom, a definite answer. No, our
magazine is just a compass that points the way to a
healthy lifestyle. Our goal is to supply everyone with
a lifeline to well-being. This lifeline is a source of
concentrated information, which is easily accessible
and as objective as possible. This lifeline will be assured
by the expertise of co-operating specialists, by an
information source to solutions for particular health
problems from countries around the world, and by the
achievements of various medical schools of thought.

We do not intend to be limited by purely medical
issues. Ultimately, health is dependent not so much
on medicine and doctors, but on our mindset, on us.
Filled with problems and cares, everyday life does

9908 East Roosevelt Blvd., Philadelphia, PA 19115 | 215 464 2500 | fax: 215 464 5403

not allow a chance to understand oneself. That
is why we are focusing on issues of psychological
correction and self-regulation.

Currently, various methods of medical treatment
are being widely distributed around the world, the
authors of which synthesize ancient studies with
modern scientific knowledge. We will certainly
familiarize you with those that are most interesting
and with their creators. But at the same time, we
will provide opportunities for their critical assess-
ment and for their evaluation by well-respected
representatives of medical science. In that case,
we will supply you with the resources necessary
to make your own conclusions.

Nothing stimulates us to act more than personal
examples. In the magazine, you will be introduced
to people who were able to effectively overcome
their problems or found methods to control them
and live a fulfilling lifestyle.

When speaking of health, it is impossible not to
speak about life itself. The multifaceted nature of
life permeates our magazine through the diversity
of health. Medical mysteries, adventure stories, and
interviews with famous people all await you inside
the magazine. And fascinating contests with prizes,
we are certain, will prove truly captivating.

With best wishes,

,

Natalie Simonova

THE HEALTH MAGAZINE"
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Biographical Abstract

Natalie Simonova’s soul has been torn between medi-
cine and journalism. After completing her studies at
Moscow Medical School, she was assigned to work
at The Medical Newspaper, where she quickly rose
through the ranks from a literary associate to the head
of the top department—Science and Education.

After several years, however, she passed her residency
exam, and the next year she was hired by her Alma Mater.
There, while combining teaching and research, she
received her PhD in Medical Science. The Academy
of the Soviet Union honored her senior thesis as the
best for that year.

In 1986, Natalie Simonova was tapped to head a
scientific laboratory at Moscow Medical Academy.
She published over 120 articles in field of medical

NATALIE SIMONOVA

The Editor-in-Chief of The science and attended numerous international
Health Magazine symposiums and conferences.
Medical Doctor, PhD Soon after, she returned to journalism as an associate

editor in The Medical Newspaper.
Member of Journalism

Association In 1993, Natalie Simonova created an independent

Russian medical journal The Medical Messenger,
where she was the editor-in-chief. In ten years, the
journal has expanded into a publication house and
now publishes The Business of Nursing, In the World
of Pharmaceuticals, New Medicine and others. Several
books have also been published— Medical Detective,
Family and Disease, and Doctors Are Still Making Jokes.

Honorable member of
eight international medical
professional societies.

At the present time, Natalie Simonova is the editor-
in-chief of THE HEALTH MAGAZINE—the largest
Russian publication in the United States.
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Planning Calendar 2003

January

FOCUS ON A PROBLEM
Atherosclerosis

SCHOOL OF NUTRITION

Drinking juice—feeling good
FIRESIDE CHATS

Elena Berezhnaya

MEDICAL MYSTERIES
Garry Kannel’s “Fake ampoules’

l

February

FOCUS ON A PROBLEM

Diabetes

LEARN TO WORK THROUGH YOUR ILLNESS
Do you have enough room in
your life for sleep

FIRESIDE CHATS
Emanuel Vitorgan

March
FOCUS ON A PROBLEM
Asthma, allergies

SCHOOL OF NUTRITION
Five myths about obesity

FAMILY AND ILLNESS

‘When trouble’s knocking
at your door

FIRESIDE CHATS

Lev Borisov

April

FOCUS ON A PROBLEM
Depression and anxiety
WE ARE ALL PARENTS

Too well-behaved child
FIRESIDE CHATS

Daria Dontzova

May
FOCUS ON A PROBLEM
Heart attack, arrhythmia

SCHOOL OF NUTRITION
Vegetarian—neither fish nor meat?

HOME SWEET HOME
Computer at home

HISTORY CAPSULE
Degenerates in power

June

FOCUS ON A PROBLEM
Osteoporosis

LEARN TO WORK THROUGH YOUR ILLNESS
Prostate—the second heart of a man

OUR BELOVED PETS
My sweet and gentle cat

July

FOCUS ON A PROBLEM

Stroke

HEALTHY TRAVELS

The magic of Switzerland

FIRESIDE CHATS
Ludmila Zykina

CONTEST
Tourist of the year

August

FOCUS ON A PROBLEM
Thyroid gland
SCHOOL OF NUTRITION
Culinary contest

PSYCHOLOGICAL STUDIES
My husband left me...

FATES OF THE GREAT
Difficult road of van Gogh

SPONSORSHIP 2003 THE HEALTH MAGAZINE is now offering advertisers
the opportunity to “own” one of our issues through an exclusive-
advertiser sponsorship. An advertiser interested in a single sponsorship
may choose the best editorial fit for his product(s). Sponsorships are
available on first-come, first-served basis. Exclusive ownership blocks
competitive advertisements in the same issue.
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September

FOCUS ON A PROBLEM
Eczema and psoriasis

OLD AGE IS NOT A DISEASE
Middle age crisis

HEALTHY TRAVELS
Again to Karlsbad?

FATES OF THE GREAT
Life of Ilya Mechnikov

October

FOCUS ON A PROBLEM

Arthritis

LEARN TO WORK THROUGH YOUR ILLNESS
Menopause: to treat or to tolerate

FIRESIDE CHATS
German Titov

PASTIME
Hunting—an innocent hobby?

November

FOCUS ON A PROBLEM
Gastritis and ulcer disease

LEARN TO WORK THROUGH YOUR ILLNESS
Get a healthy figure

PSYCHOLOGICAL STUDIES
Search for identity

FATES OF THE GREAT
Do we really know Feuchtwanger?

December

FOCUS ON A PROBLEM
Cold and flu

AGE IS NOT AN ILLNESS
Memory exercises

PSYCHOLOGICAL STUDIES
Life with an illness

THE HEALTH MAGAZINE"
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market overview

Ethnic Population

The market for THE HEALTH MAGAZINE for Russian-
speaking Americans, is characterized by a large, rapidly
growing, and well-educated base of US-Russian
citizens, permanent and temporary residents who are
particularly fond of reading. Although the Mexican-
born population is the largest foreign-born segment,
the Russian-born population represents the second
largest segment at 10.4% of 28.4 million foreign-born
Americans and shares various favorable characteristics.

The Russian-born population has a substantially
higher per capita income and a higher level of wealth,
is better educated, and is older in age, making it a
very attractive segment for any health magazine.
Combined with an inadequate supply of magazines/
newspapers in the US that capitalize on this market
opportunity, THE HEALTH MAGAZINE is well positioned
to succeed in attracting extensive readership.

The United States is represented by almost 120 ethnic
groups. Seven of these groups—Mexican, Russian,
Chinese, Indian, Philippino, Vietnamese, and Cuban
—account for more than 55% of the total ethnicities.
Two distinct segments represent the ethnic groups:

+ descendants of foreign-born Americans who
were born in the US, who have completely
assimilated into US culture, and for the most
part have very little interest in ethnic life,
culture, and language;

foreign-born members of the ethnic groups
that in vast majority continue to follow their
native traditions, language and culture, and
enjoy access to ethnic literature and ethnic
sources of information.

The overall market of foreign-born Americans has
been documented at 28.4 million as of March 2000,
representing 10.4% of the total US population. This
market has also grown from 9.6 million in 1970 to 28.4
million in 2000, with an annual compound growth of
3.7%. When compared with 1% annual growth of the
overall US population, the foreign-born market repre-
sents a sizable and a rather rapidly growing opportunity.

42.4%

3.1% II..._
3.1%

3-5% 439% 499, 10.4%

. Mexico

Russia

28.1%

. Phlippines . Vietnam
. India Other
China Cuba

The rapid increase in the foreign-born population
between 1970 and 2000 can be largely attributed to
the dissolution of communist regimes in Eastern
European countries, especially in Russia and the
former Soviet Union republics—collectively referred
to as “Russia”, and to the high level of international
migration during the past generation. Accordingly,
in 2000, the Russian ethnic group became the second
largest ethnic market representing 10.3% or 2.9
million of the American, foreign-born population,
topped only by the Mexicans, who claim 28% or

7.8 million foreign-born Americans.

THE HEALTH MAGAZINE"
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market overview

Russian Demographic

In 2000, the wealth and income averages of the Russian
segment were considerably above the averages of the

total foreign-born population, with the Russian-born
population having plentiful health insurance coverage.

Household

With 1.1 million households for 2.9 million Russian-
born Americans, 57% of Russian-born families
owned their own home with an average household
size of 1.3. Similarly, there were 4.8 million total
foreign-born households for 28.4 million foreign-
born Americans, reflecting a 41% rate of household
ownership with an average household size of 2.44.
With more households and lIess members per house-
hold, the Russian-born segment reflects higher wealth.

Employment

The labor force participation in 2000 was from ages
16 and older for the foreign-born population and 23
and older for Russian-born. Further, managerial,
professional, technical, sales, and administrative
support occupations accounted for 45.6% of foreign-
born workers, compared with 67.5% of Russian-born
workers. Additionally, higher proportions of foreign-
born workers compared with Russian-born workers
filled service occupations—31.2% versus 21.4%;
worked as operators, fabricators, and laborers—
18.7% versus 11.9%; or held farming, forestry, and
fishing jobs—4.6% versus 0.09%. With more focus on
post-collegiate work participation and with a higher
proportion of the population involved in higher-
paying employment, the Russian-born segment also
has better income-generating consistency.

50% -
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20% 1
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market overview

Russian Demographic

Income

The median income for households of foreign-born
families was $27,300, compared with $36,800 for
Russian-born households. Among foreign-born
families, the proportion of families with incomes
below $25,000 and with incomes of $50,000 or more
was 44.5% and 12.2%, respectively. In contrast, only
23.2% of Russian-born families had an income of
less than $25,000, with 27.4% having an income of
$50,000 or more. As such, the Russian-born popula-
tion also clearly represents a higher income segment.

Health Insurance

Only 62.6% of the foreign-born population had health
insurance, compared with 84.5% of the Russian-born
population (health insurance includes government
insurance plans such as Medicare, Medicaid, or
military health care and private insurance plans).
Among workers, 44.5% of foreign-born and 84.6%
of Russian-born had health insurance provided by
an employer. Accordingly, the Russian-born segment
has a higher purchasing ability for medical and
health-related products.

Having more favorable wealth and income
parameters, the Russian-born segment has a higher
overall purchasing power and is more likely to
purchase goods and services. Additionally, having
higher health-insurance coverage, the Russian-born
population has additional purchasing power allocated
to medical products. In summary, advertisements for
medical goods and services to the Russian-born
segment should generate substantially more responses
and more cash flow than advertisements to other
ethnic groups.

9908 East Roosevelt Blvd., Philadelphia, PA 19115 | 215 464 2500 | fax: 215 464 5403

40% -

30% -

20% A

10%

0% -

Total foreign-born—28.4min  Total Russian-born—2.9min

B 10240k M 25400k | 45740k [ 75K+

100% -

80% -

60% -

40% -

20% -

0% -

Total foreign-born—28.4min  Total Russian-born—2.9min

. Total

55-64 65+

B uoto2s M 2554

THE HEALTH MAGAZINE"

J/10[10BbE



market overview

Russian Demographic

Education

In 2000, the proportion of the population aged 25
and older that had completed at least a high school
level education was significantly lower among the
foreign-born population at 67.0% than among the
Russian-born population at 82.3%. The high school
completion rate for the foreign-born population was
also 67.0% compared with 80.3% for Russian-born
population. Additionally, three major Russian book
houses are solely dedicated to distribution of books
within the US. With a more educated population
base, the Russian segment also has a higher
inclination toward readership.

Age

As of 2000, although the median ages of the total
foreign-born population and the Russian segment
did not differ significantly, the age distributions did.
The median age of the total foreign-born population
was 38.1 years, with the Russian-born segment having
a median age of 32.5 years. The overall foreign-born
population was also fairly evenly distributed, with
21.0% of the people under 24 years old, with 58.7%
being 25 to 54, and with 17.3% being over 55. The
age composition of the Russian-born population,
however, was substantially more skewed toward the
elderly, with 8.6%, 47.6%, and 44.1% in the under
24, 25-54, and over 55 segments respectively. Clearly,
the Russian-born segment also has a higher distribu-
tion of older population that is more attentive to
improved health and medicine for prolonged well-being.

As the second largest foreign-born market segment
with 2.9 million people, the Russian-born Americans
consume more goods and services, especially within
the medical field, have a higher predisposition to
reading and to educational media, and are older in
age. Additionally, the members of this segment have
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traditionally chosen to remain employed and
interacting within the Russian ethnic community. In a
summary, by effectively addressing the Russian-born
segment, THE HEALTH MAGAZINE can clearly
capitalize on a favorable market opportunity.

THE HEALTH MAGAZINE"
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research data

Media Analysis

The market opportunity for THE HEALTH MAGAZINE
is predicated on an inadequate supply of magazine/
newspaper publications addressing the health
segment of the Russian-born population. At 120
publications, there are a multitude of media
dedicated to the Russian-born market compared
with 40, 15, and 12 ethnic publications targeted
toward a representative sample of Spanish, Indian,
and Chinese ethnic markets respectively. However,
majority of Russian publications are mostly smaller
sized tabloids with limited distribution capabilities.
Most of the publications are local in coverage, are
free, and are sold through local Russian stores, with
90% having 4,000 in circulation per week. Several
publications are regional but again have limited
distribution channels, primarily through local
Russian stores, with 7,000 circulation per week.

120

—
=

12

. Russian Spanish
. Indian . Chinese

Further, of the 120 publications, only 5 are magazines
and derive the bulk of their revenue from advertising by
Russian-operated businesses. Due to an inadequate
understanding of the American business markets,
most publications have not established effective
marketing channels to attract advertising from
American-operated businesses. Most of these
magazines run 30-60 pages and are mostly local.
Overall, the primary disadvantages of the current
press industry addressing Russian-born people are:

* regional focus—not national

« readership from people living in the vicinity
of local Russian stores only—limited
distribution channels

 small circulation—inferior access to profitable
advertising channels

* low level of professionalism—content not
oriented toward profitable advertising channels

« advertising from Russian-operated businesses—
inferior ability to access and attract advertising
revenue from non Russian-operated businesses

« free magazines—lack of subscription revenues
and recurring base of readers

Accordingly, the health conscious Russian-born
market segment is well addressed by THE HEALTH
MAGAZINE. THE HEALTH MAGAZINE is focused on
accurately targeting profitable Russian-born
readership groups, on improving the distribution
channels and structure, and on capturing higher
revenues from subscriptions and from better-
positioned advertisers.

THE HEALTH MAGAZINE"
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Reader Profile

The focus of THE HEALTH MAGAZINE is on three sub-
segments of the Russian-born population in the US.
The first segment consists of the wealthy middle-
aged, ages 40-65, working in various professional
roles, with medium-to-high disposable incomes,
and with medium-to-high household wealths. The
second segment consists of the elderly, with ages over
65, that prefer to read Russian publications due to

a limited knowledge of the English language. The
third segment consists of the Russian-born medical
workers who are interested in continuing education
in the field of medicine. Most of the people have
come into the United States at a relatively older age
and accordingly treat the Russian language as their
language of preference, preferring to read newspaper
and magazine publications in the Russian language.

The primary readership focus is on Russian-born
Americans 40-65 years of age. This market consists
of about 400,000 people. The readers in this focus
segment are involved in various professional fields
and have medium-to-high material status. Further,
these readers own their homes, drive in luxury auto-
mobiles, enjoy international travel, and maintain an
active healthy lifestyle. The members of this target
subpopulation are also actively interested in the
latest medical research and advancements, in newest
pharmaceutical products that affect common health,
in nutritional supplements, and in the most advanced
methods of well-being. All of the members of this
segment have medical and dental insurance.

The second addressable segment consists of the
elderly, 65 and over. This market represents

approximately 300,000 people. Due to a limited
knowledge of the English language, these retirees
commonly do not read English publications and thus,
frequently do not have adequate access to various
sources of mass media information, and more
specifically, medical information. Notwithstanding
their old age, these readers lead an active lifestyle,
drive automobiles, travel frequently, and express
significant interest in all sources of information

that can help maintain their health. Their specific
interests lie in having the latest knowledge within the
medical, pharmaceutical, and nutritional areas and
in traditional and alternative methods of medicine.

The third category of THE HEALTH MAGAZINE readers
consists of about 100,000 medical professionals. The
editorial essence of THE HEALTH MAGAZINE is based
on objective commentary and credible sources of
information from medical professionals around the
world. It is this very focus that will ensure a fluid
exchange of medical practices and techniques of
international medical professionals and of the
accomplishments in medical treatment of illnesses
by various international institutions that have a
focus on medical science. The goal is for medical
professionals—doctors, nurses, physician assistants,
and pharmacists—to not only view THE HEALTH
MAGAZINE as an opportunity to communicate useful
information to customers. The goal is for these
professionals to also increasingly rely on this medium
for a consolidated source of medical information
from all of those parties that work in the Russian-
speaking medical environment and represent
mutual medical interests.

THE HEALTH MAGAZINE"
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Reader Distribution

THE HEALTH MAGAZINE has a nationwide monthly
circulation, reaching all 50 states and Canada with
a 128-144 page, full-color magazine specifically
addressing health, medicine, and nutrition. The
magazine initially targets a circulation of 125,000
per month. Future plans call for the magazine to
expand to 160 pages by the end of 2003 and to
208 pages by the middle of 2004, with circulation
reaching 175,000 per month at that time.

With only 30-35% of the Russian-born population
living in the vicinity of local Russian stores, the
magazine will address the remainder of the Russian-
born market through subscriptions and through non-

Distribution is subdivided WA
among eight geographic
regions with 2.9 million 1.7

Russian-born people: oR

135.1

. New England (178)
NE Tri-State (1,145)

. Northeast (279)

. Southeast (167)
Northwest (189)

B southwest (401)

[ Midwest (178)
South (137)

1o
~NO

Numbers in thousands

Russian distribution points. The readership base
is addressed via a 2-fold distribution strategy:

* Permanent residents of US living in metropolitan
centers with substantive Russian-born populations
are addressed through local Russian stores, Russian
and non-Russian newsstands, and subscriptions.

* Russian-born permanent residents of the US living
outside of the Russian-populated centers and other
Russian-born people in the US on work permits and
on student visas are addressed through non-Russian
newsstands, supermarkets and other non-Russian
distribution facilities, and subscriptions.

The distribution goal is to have 60% of the magazine
readership come by the way of subscriptions. Subscrip-
tions will be extensively marketed throughout the
United States, but more specifically in regions without
concentrated Russian communities.
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advertising

Copy & Contract Conditions

1. SNB Publishing, the publisher of THE HEALTH MAGAZINE
(“Publisher”), is not responsible for errors in key numbers

or other type set.

2. Cancellations will not be accepted after order closing
date, and none may be considered executed unless
acknowledged by the Publisher.

3. By submitting advertisements, the advertising agency
and advertiser jointly and severally represent and warrant

to the Publisher that they are authorized to publish the entire
contents and subject matter thereof and that such publication
shall not violate any law or infringe upon any rights of any
party. In consideration of the publication of advertisements,
the advertiser and agency shall, jointly and severally, defend,
indemnify and hold the Publisher harmless from and against
any and all losses and expenses arising out of the publication
of such advertisements, including, without limitation, those
arising from claims or suits for defamation, copyright or trade-
mark infringement, misappropriation, violation of the Lanham
Act or rights of privacy or publicity or from any and all similar
claims now known or hereafter devised. In consideration of
the Publisher’s reviewing for acceptance, or acceptance of,
any advertising for publication, the agency and advertiser
agree not to make promotional or merchandising reference
to The Health Magazine in any way except with the prior
permission of the Publisher in each instance.

4. The Publisher shall not be subject to any liability
whatsoever for any failure to publish or circulate all or any
part of any issue or issues because of acts of God, strikes,
work stoppages, accidents, fires or any other circumstances
not within the control of the Publisher.

5. The Publisher will not hold advertising plates and
materials for more than six issues after date of insertion.

6. All orders and advertising must be accepted by the
Publisher in Philadelphia. The Publisher reserves the
unrestricted right to reject any advertising.

7. The Publisher will not be bound by any conditions, printed
or otherwise, appearing on contracts, insertion orders, or copy
instructions when such conditions conflict with the circulation
policy, conditions, or any other terms set forth in this rate card.
8. Regional and Select Bind rates are based on estimated
deliveries.

9. Position agreements are subject to preemption by units of
greater space and coloration, special units, inserts, gatefolds,
and special editorial requirements.

10. “No Coupon Backup” of ads cannot be guaranteed.

11. First-time mail order and advertisements from new
organizations and start-up companies require pre-payment
and copy approval in advance. Financial and real estate

ads require copy approval in advance.

12. Payment terms are net 30 days. International accounts
that are invoiced to addresses outside the United States
must pay by wire transfer.

13. By submitting advertisements through an Advertising
Agency, the Advertiser and its Agency, agree to be jointly and
severally liable for the payment of all invoices and charges
incurred for each advertisement placed on advertiser’s behalf.
Advertiser authorizes The Health Magazine, at its election,
to tender any invoice to the Agency and such tender shall
constitute due notice to Advertiser of the invoice and such
manner of billing shall in no way impair or limit the joint

and several liability of Advertiser and Agency. Payment of
Advertiser to Agency shall not discharge Advertiser’s liability
to The Health Magazine. The rights of The Health Magazine
shall in no way be affected by any dispute or claim between
Advertiser and Agency. Sequential liability is not accepted.
Disclaimers are not permitted. Advertiser and/or Agency
agree to reimburse The Health Magazine for its attorney’s
fees and costs in collecting any unpaid invoice or portion

of charges for advertisements as well as interest at the

rate of 1.5% per month on past due balances.

14. Rate base figures are Publisher’s estimates of the
average circulation for the period of time covered by the rate
card and are not guarantees of individual issues. The Health
Magazine uses the Issue-By-Issue-Tally (IBIT) pricing system
for all national advertisers. Under this system, the paid
circulation of each issue used by an advertiser will be
compared to the issue’s rate base, and credits will accrue

to either the advertiser or the Publisher if the paid circulation
is below or in excess of the rate base. If the net effect of the
accumulated credits during the calendar year yields a credit
to the advertiser, the advertiser will be able to apply that
credit to future insertions over the ensuing 12 months.
Unused credits expire. Please contact your The Health
Magazine sales representative for additional details.

15. Rates published are effective with the January 2003 issue.
16. Publisher reserves the right to slug “advertisement” on
any ad, insert, or on any unit, supplied or non-supplied, that
are edit-like in nature, in compliance with PIB requirements.
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Advertising Rates

National Southeast, Northwest and South
1x 3x 6x 9x 12x 1x 3x 6X 9x 12x
$ $ $ $ $ $ $ $ $ $

Full page 12,800 12,032 11,648 11,264 9,600 Full page 1,200 1,128 1,092 1,056 900
Spread 25,600 24,064 23,296 22,528 19,200 Spread 2,400 2,256 2,184 2,112 1,800
2/3 page 9,600 9,024 8,736 8,448 7,200 2/3 page 900 846 819 792 675
1/2 page 7,680 7,219 6,989 6,758 5,760 1/2 page 720 677 655 633 540
1/3 page 5,120 4,813 4,660 4,505 3,840 1/3 page 480 451 437 422 360
1/4 page 4,096 3,850 3,727 3,604 3,072 1/4 page 384 361 349 338 288
1/6 page 2,304 2,166 2,097 2,027 1,728 1/6 page 216 203 197 190 162
1/12 page 1,536 1,444 1,398 1,352 1,152 1/12 page 144 135 131 127 108

New England, Tri-State, Northeast,

Covers Southwest and Midwest
1x 3x 6Xx 9x 12x 1x 3x 6Xx 9x 12x
$ $ $ $ $ $ $ $ $ $

2rd cover 16,640 15,642 15,142 14,643 12,480 Full page 1,475 1,387 1,342 1,298 1,106
3rd cover 16,640 15,642 15,142 14,643 12,480 Spread 2,950 2,774 2,864 2,596 2,212
4th cover 17,920 16,657 16,307 15,770 13,440 2/3 page 1,106 1,039 1,006 973 829
1/2 page 885 831 805 778 663
1/3 page 590 554 536 519 442
1/4 page 472 444 429 415 354
1/6 page 265 249 241 233 199
1/12 page 177 166 161 156 133
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Publication and Closing Dates

Space Close and

Camera Ready

Issue 2003 On-Sale Date  Row Materials Due Materials Due
January December 25 November 25 December 4
February January 22 December 26 January 2
March February 26 January 26 February 6
April March 26 February 26 March 6
May April 23 March 26 April 3
June May 21 April 26 May 21
July June 25 May 26 June 5
August July 23 June 26 July 3
September August 20 July 26 August 4
October September 24 August 26 September 4
November October 22 September 26 October 2
December November 26 October 27 November 6
Issue 2004

January December 25 November 25 December 4

Closing dates for special units, supplied inserts, gatefolds, scent strips, and pop-ups are 60 days prior to normal
closing dates. These units are non-cancelable after closing dates.
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Discounts

FREQUENCY DISCOUNTS: Frequency discounts are
based on the number of insertions, 1/12 page or larger,
during a 12-month contract year. National or regional
insertions in the same edition will each contribute to
frequency. A spread will count as two insertions.

PAGE-VOLUME DISCOUNTS: Page-volume discounts
are based on national pages or their equivalent in
regional space, 1/6 of a page or larger, during a
12-month contract year.

MAXIMUM DISCOUNT: The maximum discount that
may be earned by an advertiser in a contract year
based on frequency/page-volume, consecutive-page,
special discounts, or combination thereof, is 20%.

SPECIAL DISCOUNTS: The following categories earn a
10% discount, which is taken off the one-time or
earned rate: Hospitals, Mail Order, Resorts, and
Restaurants. The following category earns a 15%
discount: Drugs, Food, and Retail.

CHARITY DISCOUNT: Charitable organizations
are entitled to a 20% discount for each insertion.
No other discounts will apply.

CONSECUTIVE-PAGE DISCOUNT: Four to five
consecutive pages in one issue will earn a 5%
discount. Six consecutive pages or more in one issue
will earn a 10% discount, subject to the maximum
discount of 20%.

UNUSED DISCOUNTS AND CREDITS: All discounts
and credits must be used within twelve months
after the period in which they were earned,
otherwise they will expire.

SUPPLIED INSERTS AND CARDS: Supplied inserts
and cards will not earn frequency/page-volume
discounts, but will contribute toward frequency/
page-volume discounts. Special discounts,
however, will apply to supplied cards.

EMPORIUM: Emporium ads cannot earn special
discounts or be combined with display ads for

frequency/page-volume discounts.

COMMISSION: 15% to advertising agencies.

Any combination of discounts must be taken consecutively,
not cumulatively.
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General Information

BLEED: No charge. MAGAZINE TRIM SIZE: 8.375”x 10.875”
POSITIONS: No positions guaranteed. COLUMNS: Three to a page.

SPECIAL ADVERTISING SUPPLEMENTS: Contact your BINDING METHOD: Perfect Bound.
representative for information on schedules, rates,

and closing dates. PREFERRED MATERIALS: QuarkXPress (with

Production Materials to: Josh Smith, Advertising graphics and fonts for PC only), TIFE, JPEG.

Production Director, For more information and instructions for converting

THE HEALTH MAGAZINE, 9908 East Roosevelt Blvd., files, please call 215-464-2500.
Philadelphia, PA19115 215-464-2500

SIZE Bleed Non-Bleed
Full Page 8.625x 11.125 6.875x9.375
Spread 17x 11.125  15.25x9.375
2/3 Page 5.53x 11.125 4.528 x9.375
1/3 Page Vertical 3.18x 11.125  2.18 x9.375
Full Page Spread 1/2 Page Horizontal 8.625x5.6  6.875x4.61
1/3 Page Square —  4.528x4.61

1/6 Page
Vertical

1/3 Square

1/4 Page Horizontal 8.625x3.22  6.875x2.22
1/6 Page Horizontal —  4.528x222
1/6 Page Vertical — 2.18 x4.61
1/12 Page — 2.18x2.22

1/6 Page 1/12 Covers 8.625x 11.125 6.875x9.375
2/3 Page 1/2 Page Horizontal Page

1/3 Page Vertical

INSERTION & SPECIAL UNITS: A variety of special
advertising units are available, including multi-page
sections, multi-page detachable units, etc. All card
inserts must be accompanied by full-page advertising.
Consult advertising production coordinator for exact
mechanical specifications.
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2/3
4.528 x 9.375
(no bleed)

2/3
5.278 x 10.875
(+ 0.125 bleed)
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full page
8.375 x 10.875
(+ 0.125 bleed)

full page
6.875 x 9.375
(no bleed)
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1/4
6.875 x 2.22
(no bleed)

1/4
8.375 x 2.97
(+ 0.125 bleed)

1/6 1/12
4.528 x 2.22 2.18 x 2.22
(no bleed) (no bleed)

1/2
6.875 x 4.61
(no bleed)

1/2
8.375 x 5.36
(+ 0.125 bleed)
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1/3 1/3 square
2.18 x 9.375 4.528 x 4.61
(no bleed) (no bleed)

1/3
2.93 x 10.875
(+ 0.125 bleed)

1/6
2.18 x 4.61
(no bleed)
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